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IT’S A HARD ROCK LIFE INSIDE SD’S ANTICIPATED NEW CONDO-HOTEL
BY CYNTHIA LEWIS

Manager Robert Todak. “There is definitely an emphasis on communication, 
music and entertainment … We expect suites to be used for business retreats 
but in a much more relaxed and comfortable environment.” 

Many of the suites feature dining areas with room for six to eight people, 
making them ideal meeting spaces with a view of Downtown San Diego and the 
500-person concert venue and two bars designed by Rande Gerber. The Hard 
Rock Hotel will feature suite packages with added features like catering, concerts 
and spa treatments. “The suites are definitely over the top,” Todak says. “You 
won’t find one that looks like the other.”

ROCK STAR SUITE NO. 5
Red bounces off the walls and reflects the loud animal print furniture in the 
Rock Star Suite No. 5. Located on the top floor, this 1,200-square-foot suite has 
a rocker feel with a faux, snakeskin chair and custom-made tribal and cow print 
rugs. Guests can sip martinis on the white leather couches, reminiscent of ’80s 
rockstar leather jackets but with the modern design of today. The two bedrooms 
convey a calmer feel, with black and white colors, green moss and red accents. 
The master bedroom features a floating bed with a custom-made dramatic 
headboard. There are two full bathrooms and a powder room to accommodate not 
only guests, but their guests as well. The party continues outside with a Jacuzzi 
hot tub on the 500-square-foot balcony that overlooks the concert venue area. 

BLACK EYED PEAS SUITE
What do will.i.am, Fergie, apl.de.ap and Taboo have to do with the San Diego 
Hard Rock Hotel? The Grammy Award-winning group helped design a custom-
made suite owned by The Peapod Foundation, a charity founded by the Peas 
that is dedicated to providing opportunities and support for children worldwide. 
Trinkets like a stuffed monkey and a Black Eyed Peas soap-on-a-rope will be 
given to guests who stay in the suite. With warm blue, cream and gray tones, 
the colors of the suite are similar to the group’s album, Elephunk. Everything 
from the bed linens to the magazines to the snacks will also reflect the band 
members’ personal tastes. Guests will be greeted with a special video message 
from will.i.am, who makes personalized suggestions, like his favorite haunts in 
the historic Gaslamp Quarter to songs stashed in his personal music collection. 
Need a wake-up call? Fergie will tell you to get your “Fergalicious ass” out of 
bed. The “chill-out pad” (as Carrillo calls it) will also feature some of the band’s 
lyrics on the wall and an outdoor balcony. With a bird’s eye view of the concert 
venue, “the Peas’ suite is smack in the middle of the action,” says Todak.

The Hard Rock suites are designed for those who not only want to party like 
rockstars but also spend like them — prices will range from $1,500 to $5,000 
a night. 

Rock out or just kick it at 619.702.3000 and www.hardrockhotelsd.com 

MATERIALS AND SCHEME FOR BLACK EYED PEAS SUITE
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